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Wilson Review of Business-University Collaboration (2012) 

• The Council for Industry and Higher Education (CIHE) should be invited to 
develop its structure and its infrastructure to become an independent 
subscription‐based charity that becomes the focus for information on business–
university collaboration. It will gather and maintain a comprehensive repository 
of good practice, undertake commissioned studies and provide a reliable 
information source for future substantive  reviews.   

 

David Willetts’ and BIS Response to Wilson (June 2012):   

• BIS will support the Council for Industry and Higher Education (CIHE) to create a 
National Centre for Universities and Business.The centre will focus on 
strengthening the strategic partnership between universities and business 
with a view to driving economic growth and recovery. 

 

NCUB - origins 



CIHE 1 



NCUB Vision & Mission 

• Vision  

Increasing the prosperity and wellbeing of the UK 
through world-leading university and business 
collaboration. 

 

• Mission 

By effective collaboration nurture the right talent, 
innovation and expertise for the UK’s future growth. 

 



UK Wide Organisation 
- Launched in April 2013 

Core partners: 
• DELNI 

• HEFCE 

• HEFCW 

• SFC  

• TSB  

• RCUK 

• 40 Major Companies at Chair/CEO level 

• 65 Universities at Vice Chancellor Level 







Areas of Focus 

Three areas of focus: 

 

• Brokering and facilitating world class collaboration  

 

• Working together to build the high-level talent base for 
the UK’s future prosperity and well-being. 

 

• Translating inventiveness into innovation  

 

All underpinned by high quality research 



Building relationships 

• Face to face 

• Operates at Leadership Council level (90 senior 
business and university leaders from across UK) 

• Talent and Innovation sub-boards 

• 50 Under 30 

• High level meetings/roundtables 

 

• Increasingly online. Development of a brokerage 
platform 



Talent – annual skills demand survey 

• Career portfolios and the Labour Market for 
Graduates and Postgraduates in the UK 

• Distribution (concentration or spread) of graduates 
from specific disciplines into various sectors 

• The breadth of disciplines which sectors recruit from 

Health & Care                          Creative Arts & Design 



Talent – Quality Placements 

• From student employability to strategic engagement 
with business benefits are profound 

• We want to better understand what makes a 
successful, high quality HE or post-HE work 
experience opportunity  

• Will develop a repository of success stories 

• As required, develop practical tools and guides to 
further support placement activities (especially for 
small businesses)  

 
 

 

 



NCUB Talent 

An overarching brand for:  
– Placements project (included funded work from BIS to examine 

Computer Science placements) 

– Talent 2030 & National Schools Competition for Girls (supported 
by Rolls-Royce & EADS/Airbus) 

– MTEC paper (for Number 10 Policy Unit) – Dashboard of targets 

– Understanding CDIT skills 

– Student Employability Index 

– 50 Under 30 network 

– Celebration of success 

– NCUB Talent Board – a sub-board of Leadership Council 
companies and universities 

 



NCUB Innovation 

An overarching brand: 
– Analysis (Growing Value Scotland, Alan Hughes/Michael 

Stevenson appointed as NCUB Research Fellows/Sector-Specific 
projects) 

– Brokerage (Online – TSB/Research Councils/HEFCE/other funding 
councils) 

– Solution Provision – (Collaboration Innovation Centre) 

– Networking – (Working with PraxisUnico/Auril/Trade 
Associations) 

– Celebrating – Rich media success stories 

– NCUB Innovations Board – a sub-board of Leadership Council 
businesses and universities 

 



Food Economy Task Force 

• Co-chairs:  

– Justin King, Chief Executive, Sainsbury’s Plc 

– Professor Quintin McKellar, Vice-Chancellor, University of 
Hertfordshire 

• Challenge: 

• “How do we ensure that universities are able to provide the high-
quality intellectual and innovative graduates and research the UK 
needs to contribute to a highly competitive food industry?” 

– All stages of the food supply chain will be considered 

– Explore issues through workshops, research reviews, online 
collaboration channels and interviews 

– Aim to present recommendations to Government in winter 2014 



Brighton Fuse (AHRC funded) 

• Connecting arts, humanities and design with 
digital and ICT to enhance creativity & innovation 

• 2-year research and development project which 
will map, measure and assist Brighton’s creative, 
digital and IT (CDIT) cluster.  

• Support mutually beneficial connections 
between higher education, those engaged in the 
creation of arts and culture and Brighton’s digital 
technology sector. 

 



London Creative and Digital Fusion  

London Fusion provides a fully-funded package of 
support in three phases. These aim to help businesses 
to collaborate, develop, and innovate. 

• Phase 1: Inspire Collaboration and Innovation 

• Phase 2: Fuse business knowledge, creativity and 
technology 

• Phase 3: Create new products and services 

 



State of the relationship report 

• Annual report which will provide an ongoing 
review on the state of university-business 
collaboration in the UK 

• Based on evidence and established joint views 
of HE and business,  

• Aims to set a positive tone to develop the 
partnership further and to bust persistent 
myths 

• www.ncub.co.uk/reports/sor.html 

 



Intelligent Brokerage 

Evolution of web technologies 

• Identifying opportunities, making connections 

• NCUB has engaged with over 45 organisations 
and initiatives (and the list is increasing) 

– Mix of data quality (structured v unstructured) 

– Mix of system types (open v closed) 

– Mix of system outputs (identifying v connecting) 

– Mix of applications (R&D through to placements) 

 



Intelligent Brokerage Tool 
• Quickly and efficiently match the host of potential 

collaboration opportunities: 
– Accessing expertise 

– Consultancy  

– Funding opportunities 

– Innovation assets 

– Support 

• Encourage and support better communication between small 
businesses, universities and big corporations across the UK 

• Complement and add value to existing brokerage approaches 
(including face-to-face) 

• Improve how partners engage with one another leading to 
greater collaboration and innovation 



Early career researchers 
• Strategic partnerships between universities and business of growing 

importance 

• Lots of emphasis to improve the employability of PGs at all levels 

 

• Background: 

• Researchers as repositories and authors of knowledge is well 
understood (OECD 2011 & Vitae 2013) 

• More innovative firms employ proportionally more highly skilled 
workers (UK Innovation Survey 2013) 

 

• Increasing number of schemes across the UK actively fostering 
university-business links in this space 

• KTPs 

• Northern Research Partnership – ECR Engagement & Exchanges 

• Individual university schemes to encouragement experience 
with industry 



Case studies 



NCUB Website 
ncub.co.uk  

Twitter: @ncubtweets 

Facebook: National Centre for Universities and Business 



Thank you! 
 

 

Contact us at 

Aaron.porter@ncub.co.uk 

 

www.ncub.co.uk 

 

mailto:Aaron.porter@ncub.co.uk

